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Forbes India, the nation's most
prominent business brand, has
now evolved into an exciting
worldwide multimedia brand. It
delivers sharp, in-depth and
engaging stories, by looking at
global and domestic issues from
an Indian prism.
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Forbes India is the only media
brand that has the depth and
breadth of platforms, and the
power to combine them
effectively for your brand.
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The digital version of Forbes
India magazine has 1 million+
page views and

8.70 lac+ unique visitors.

No other business media brand
seamlessly combines the power
to influence, inform and inspire
minds as Forbesindia.com. The
all-encompassing digital platform
of Forbesindia.com enables you
to send a targeted message, to a
targeted community.

Forbesindia.com offers the
readers, rich and meaningful
content on a real-time basis.
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Aditya Birla group enters health
insurance business

Forbes India readers represent
India's most influential and
affluential community of readers
who are shaping new successes
and re-shaping the world around
us. Forbesindia.com continues to
complement their taste for the
good life and fuel their passion to
stay on top of the business curve.




2l 55%

: of Forbes India readers
5] ]
| 4] : O are interested in
| investing in real estate
" “ offForbes India readers
i ¥ own a high-end

apartment/ bungalow

of Forbes India readers

é # NN : =Y ' LA # own a premium brand
N : V&= | | - ~ — ; ) ' : of wristwatches

| &S, . 3 \

- U0 |

of Forbes India readers own a 4-wheeler

; ; O/ -': = = of Forbes India
O i — = readers own a
of Forbes India B ‘SZ_ —F credit card

q 3 [
readers invest in \ b B — e
. . T - - _d-r. = L
financial products ! e ~= pe——— 0 Y
»i ! : e i of Forbes India readers
are at a CEO or board level

management position




Majority

of Forbesindia.com
readers are in the
fleld of Investment
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of Forbes India readers
are between the age
] of 25 and 45.
~of Forbes India readers are entrepreneurs
with a net worth of 10 crore+

!

of Forbes India are interested in arts, movies

and sports other than the Forbes India
business topics.

of Forbes India readers Within India, majority of Forbes India readers are
are males. from Maharashtra, followed by Delhi and Karnataka.
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Ranjan Pai: India's new health care
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;\. Forbesindia.com
2 W | Advertising Rates

Sr No. Innovation Section Duration Ad Unit Position Ad Unit Size Rs Rates (In Net)
1 Top Banner 728*90 500000
Home Page 15 days Side Banner1 300*250
Side Banner 2 300*250
Top Banner 728*90 500000
100% share Features Page 15 days Side Banner1 300*250
of voice Side Banner 2 300%*250
Top Banner 728*90 400000
Inside Section 15 days Side Banner1 300*250
Side Banner 2 300%250




To advertise on

National Sales Head / Vice President (Sales/Digital)
Preeti Sahni: +91 96505 01115

Mumbai
Mona Parate (Sales) - +91 98679 81651

Delhi
Girish Sharma (Sales): +91 99100 68903

Bangalore/Chennai
Brijesh Singh (Sales) : +91 98454 15137
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